Sima’s programs can be completely customized to your audience, your event, and your theme. Some recent programs include:

ARE YOU LEAVING MONEY ON THE TABLE?
Sales teams that leverage social selling outperform those that don’t. Period. Unlike other speakers and trainers, Sima believes
that it doesn’t have to be difficult, time-consuming or tedious. What it does have to be is consistent. Be it leveraging LinkedIn
and listening online for buying signals, or using content to attract leads and upsell customers, Sima will motivate your team to
take action and sustain it.
Audience: Sales Teams, Channel Partners, Direct Sales, Business Owners

IS HOW YOUR STAFF BEHAVE ONLINE AN ASSET OR LIABILITY?
Here’s the bottom line: Every single member of your organization has a digital footprint that either helps your business brand,
or hurts it. What most leaders DON’T know is whether their teams are tracking mud through cyberspace or creating the kind of
online impressions that elevate their organization in powerfully positive ways. In this nothing-held-back, straight-shot of
adrenaline, Sima will share what you should be looking for, what you can do to set the standard, and steps you can take to
preserve your organization’s professional reputation and keep your company’s image clean.
Audience: Leadership Teams, Associations, Business Owners

TELL THE WORLD WHAT YOU’RE WORTH
In today’s job market, the brand is you. Whether you’re climbing the corporate ladder, gunning for a promotion, or in business
for yourself, knowing how to optimize your digital footprint is critical for success. The problem is most people simply have no
idea where to begin, let alone how to sustain the effort. Sima Dahl has this down to a science. A proven formula for optimizing
your online profiles. Powerful strategies to amplify your visibility in just minutes a week. And a momentum-producing action
plan that makes giving it all you’ve got a life-long habit.
Audience: Corporate Staffs, Associations, Women's and Minority Groups

A DEEP DIVE INTO SOCIAL SELLING FOR AMBITIOUS RAINMAKERS
Using LinkedIn and other social platforms to improve your top line sales is NOT an experiment, NOT a passing fad, and NOT
optional. The good news is it’s not rocket science either, and every single member of your organization has the power to
participate – all they need is know-how. Sima Dahl teaches what works, what doesn’t, what advice NOT to take, and just how
far you can push your social savvy without wasting precious time liking, linking and tweeting... In short, she takes your sales
team from novice to ninja, holding their hand every step of the way.
Audience: Sales Teams, Channel Sales, Direct Sales

